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There is a lot to report on Fairtrade at the moment, not least the very exciting 
campaign that is about to launch to make bananas fair this Fairtrade Fortnight. The 
NCC has also been looking at new developments in Fairtrade, including Fairtrade 
Sourcing Programs, which were launched by Fairtrade International in January 2014, 
and a new model of support ( a deepening strategy) for the pioneer Fairtrade 
companies such as Traidcraft, Zaytoun and Divine chocolate. There are also plans 
afoot for Bristol to host the International Fairtrade Towns Conference in July 2015 
and closer to home the next East of England Regional Conference will be on 
18th October 2014 at the University of Bedfordshire, hosted by the Luton Fairtrade 
Town Group, so please do put the date in your diaries.  
 
If there is anyone you know who might like to be added to our East of England 
campaigner list please do let me know, and equally if you would like to me removed 
from the list just drop me an email. 
 

Fairtrade Fortnight 
 
As Fairtrade Fortnight approaches I hope everyone is looking forward to a really 
exciting time of campaigning, not just the traditional campaign to encourage people 
and companies to support Fairtrade, but this time to demand justice for all banana 
farmers. This campaign also gives us the opportunity to engage directly with 
supermarkets and hold them to account for the banana pricing war in which they are 
engaged. 
 
The main messages for campaigners to convey are: 
 
1. Ask people to sign petition to Vince Cable to investigate the supermarket price 
war. 
2. Buy only fairtrade bananas. 
3. Give credit to shops whose bananas are 100% Fairtrade; the supermarkets 
currently stocking 100% are Waitrose, Sainsbury’s and the Co-op. 
 
 
The designated website  http://foncho.fairtrade.org.uk has now got the online 
petition and a lot more resources - presentations, prezis, quizzes, an MP briefing, a 
press and media toolkit, paper copy petition and toolkit, a vimeo (possibly more to 
follow), and other downloadable materials. There is also plenty of news as well and 
on Monday there will be a lot more uploaded, including the long-awaited banana 
report. 
 
Events - there is a calendar of events here - http://foncho.fairtrade.org.uk/eventslist/. 
 
 

 



Fair and Funky (a Fairtrade community interest company from Yorkshire) are running 
Fairtrade workshops at the House of Commons next Wednesday - there is an MP 
briefing here -  http://foncho.fairtrade.org.uk/wp-content/uploads/2014/02/20140205-
MP-Briefing.pdf 
Could you contact your local MP and ask them to drop in and meet Foncho? 
 
Banana Army - for those of you on twitter you may have seen some pictures of 
Fairtrade supporters signing a Fairtrade banana and becoming a member of the 
"Banana Army" - I have attached one to this email. It came from Fair and Funky's 
campaign but is also a great way to get people to engage about bananas. The idea 
is very simple - just get people to sign their commitment to make bananas fair on a 
banana and post pictures of it on social media with the hashtag - #BananaArmy. Do 
share any photos taken: I will post and re-post as well. This is not instead of the 
petition but just another way for people to show support. The more bananas signed, 
photographed and shared the better! 
 
Supermarket response to the campaign to date - Sainsbury's, Waitrose and M&S 
have moved their price for loose bananas briefly up to 79p per kilo although it is now 
back down to 68p per kilo; there does however definitely seem to be some action 
around bananas which is being influenced by this year's campaign. You may have 
seen the Sainsbury's dancing bananas ad launched last week -
 http://m.youtube.com/watch?v=UAQy0U-w_KA - nice ad about Fairtrade and seems 
they are seeking to move the battle with Tesco to the bagged basics bananas, which 
cost approx 14p each (loose bananas approx 11p each). Tesco issued a Trading 
Responsibly Report last week -
 http://www.tescoplc.com/assets/files/cms/Trading_Responsibly_2014_DIGITAL_1.p
df - in which they state that "we have committed to pay at or above the Fairtrade 
minimum price wherever we source bananas" - although it is worth noting that they 
are now buying 95% of their bananas directly from large plantations so no future 
sadly with them for smallholder banana farmers. This sounds like a good starting 
commitment from Tesco but a return to full certification of their loose bananas would 
be much more meaningful. 
 
It is very much worth us trying to engage all the supermarkets directly on the pricing 
war issue, whether or not the bananas they are selling are Fairtrade. Although 
Sainsbury's and Waitrose are bearing the cost of the Fairtrade minimum price in their 
68p price, they are still encouraging this pointless price war to continue and thereby 
leaving banana farmers powerless over their own destiny. So any chance to point 
this out especially in the next couple of weeks should be taken - online and 
instore. The campaign is aimed at all supermarkets which sell loose bananas - the 
principal ones being Tesco, Sainsbury's, Asda, Morrissons, Waitrose, Marks and 
Spencer, Aldi and Lidl. As the campaign continues there may be attention focussed 
on particular supermarkets, so do ensure that you follow the campaign closely and 
engage whenever you can. You may find it easy to follow campaign developments 
on twitter - you can find me there as @MrsFairtrade. If you would like to start using 
twitter but would like some help again please do get in touch; it is a great resource 
we can use as Fairtrade supporters. 
 
 
 



The Food Programme - Radio 4 this Sunday - Future of Fairtrade 

 
The Radio 4 Food Programme is going to be doing a feature called the Future of 
Fairtrade this Sunday - http://www.bbc.co.uk/programmes/b03vzhp5 . There is some 
background below about the additional Fairtrade model which is being introduced 
globally, although not yet in the UK. Please do contact me if you would like any 
further information about the programme. 
 

Fairtrade Sourcing Programs (FSP) 

 
Internationally the Fairtrade movement is introducing a new commodity sourcing 
model, called Fairtrade Sourcing Programs (FSP). This is a response to the 
frustration and disappointment of Fairtrade cotton, cocoa and sugar farmers that they 
can still only sell a small proportion of their crop on the Fairtrade market. FSP allows 
companies to commit to use Fairtrade cocoa, sugar or cotton across product ranges 
or even their whole business, and use either the new Fairtrade program label or 
state their commitment to Fairtrade through corporate communications. Details of the 
international development and the new program labels can be found here: 
http://www.fairtrade.net/fsp-overview.html 
The new model can be used on composite products where only one ingredient, the 
cotton, cocoa or sugar, is Fairtrade, and is a departure from the requirement that ‘all 
that can be’ is Fairtrade.As well as the concerns of producers to increase their sales 
there are also significant reasons why some other countries want FSP, for example 
certain governments set criteria for a percentage of local products that may make ‘all 
that can be’ unviable. The NCC, whilst accepting the significant need to find new 
markets for Fairtrade farmers, has expressed strong reservations, on behalf of UK 
campaigners, about the possible negative consequences of the introduction of the 
new FSP model, both internationally and in the UK market, and continues to discuss 
with the Fairtrade Foundation the consequences of implementation in the UK. It is 
unlikely that any FSP labelled cocoa or sugar will be launched in the UK before 
2015. The Fairtrade Foundation is going to undertake more consumer research to 
ensure minimal disruption to the existing Fairtrade market when FSP is introduced. 
  

New support for 100% Fairtrade companies 

 
 The Fairtrade Foundation is introducing measures to support 100% Fairtrade 
companies, who have often been the pioneers and continue to work in a very much 
more committed and supportive way with producers than supermarkets and big 
manufacturers.  The NCC strongly welcomes this, and recognises that there is a 
difficult balance to be struck between expanding the market by working with big 
business on the one hand and deepening commitment and working towards trade 
justice on the other. The Foundation is working on a ‘Deepening Strategy’, with all 
the 100% companies involved in setting the agenda and involved in the decision-
making process. The strategy will include the opportunity to apply for matched 
funding for projects, fast-track labelling, a learning platform, and media access. 
  
At the last meeting the NCC heard from John Steele, CEO of CaféDirect, an 
independent coffee, tea and cocoa company owned by growers and coffee drinkers. 
It was set up 22 years ago in response to the coffee prices crisis and produced the 
first coffee to carry the Fairtrade Mark. John said that as the Fairtrade Mark has 



become more mainstream CaféDirect had to work hard to distinguish itself in the 
coffee market. What makes it different is that it is smallholder grown and smallholder 
representatives are directors of the company, it is directly traded, and over 50% of 
profits are reinvested at origin to strengthen grower businesses and their 
communities. 
 
NCC members found it inspiring to hear this 100% company story at first hand, and 
to learn of new products being launched in the new future, including Nespresso 
machine-compatible coffee capsules and 4 new tea ranges. 
 
John sees an important role for campaigners in:  
 
1. Explaining how the pioneer companies go much deeper in their support of 
Fairtrade. 
 
2. Encouraging online ratings – try it and review it sampling campaign; and  
 
3. Demonstrating demand –  request 100% company products in supermarkets 
 
 

20th anniversary of Fairtrade Mark in UK 

 
 2014 is the anniversary year, and this will be integrated in other activities through 
the year. A 20th anniversary manifesto will be launched in the autumn and will look 
at the achievements and challenges over the past 20 years, and the vision for the 
next 20 years. 
 
 

International Fairtrade Towns conference 

  
To be held in Bristol 3rd- 5th July 2015. The NCC is keen to support this and find 
ways for as many campaigners to attend as possible. 
 
 
I appreciate that the above is a lot to digest(!) but please do let me know if there is 
any further information you would like to know and in the meantime I look forward to 
meeting some of you during Fairtrade Fortnight in Cambridge, Peterborough and 
Brentwood. 
 
 
Best wishes 
 
Sue 
 
Sue Bentley sue@thebentleys.org.uk 
East of England Representative and Chair, 
National Campaigner Committee 
Fairtrade Foundation 


